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BE SEEN by thousands 
of top business and 
community leaders.

ENGAGE your audiences 
through Print, Web and 
Social Media interaction.

Have a physical 
PRESENCE at Ottawa 
Board of Trade and other 
business networking and 
charity events.

Ottawa Board of Trade’s 
Digital, Print + Social Media Enterprise

ENERGIZING OTTAWA’S 
ECOSYSTEM

https://capitalmag.ca/


What is our CAPITAL Media 
Enterprise?

Our CAPITAL media enterprise consists of an 
integrated print, digital and social media offering 
that can help you:

•	 Raise brand awareness
•	 Demonstrate thought leadership
•	 Promote your products and services
•	 Generate leads
 
Our integrated solution combines:

•	 Traditional print advertising options  
in our magazine

•	 A presence on our website capitalmag.ca
•	 A custom social media campaign to drive traffic  

to your sponsored content and your website

CAPITAL will allow you to maximize your return on 
investment by leveraging the best of what our print 
and web properties have to offer.

 

We Invite You to Participate!
To build your business and brand in the National 
Capital Region and beyond, we invite you to 
participate in our multichannel advertising and 
promotion solution to amplify your message.
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* These topics are subject to change.

*New* Regular Columns
On The Ground – Capital based business topics/issues/hacks. A 
focus on the Capital’s small businesses, issues they are facing, and 
actions they are taking to achieve success. Including sponsored 
profiles. 

On Campus – A focus on the activities and accomplishments of 
local post-secondary institutions, featuring exemplary student 
features and prominent alumni business personalities. Including 
sponsored profiles. 

Embassy Row – A feature highlighting the activities of a foreign 
diplomatic mission in the Capital. Including sponsored profiles. 

Young Leaders Lens – A spotlight feature on a young leader in 
Ottawa, including the actions they are taking to promote business 
and build a better Capital Region. Including sponsored profiles.

Mayor’s Message – The Mayor Mark Sutcliffe will provide a feature 
highlighting his perspectives on the overarching themes of the 
issue.

MEDIA KIT 2024
The Editorial Line-Up*
Spring/Summer 2024

ENERGIZING OTTAWA’S ECOSYSTEM                         

FEATURE 1 
Downtown Ottawa Gets Its Groove Back
THE TRANSFORMATION OF THE CAPITAL
Downtown Ottawa continues to re-invent itself with a multitude 
of housing projects, new businesses opening their doors and 
sectors that used to find themselves setting up outside the city, 
deciding to relocate to the city centre. With highlights from the 
Ottawa Board of Trade’s annual city-building summit, including 
updates on initiatives like downtown revitalization, housing and 
high impact projects.

FEATURE 2 
A Cultural Capital
The city of Ottawa punches above its weight when it comes 
to culture. The city’s “Music City” strategy and our plan to be a 
national destination for music lovers is something to be excited 
about. An update on this plan, and consideration on  just how 
important music and Ottawa’s many music festivals, as well as 
other cultural experiences (national museums, the NGC, the 
OAG) are to the city’s economy.

FEATURE 3 
Engaging The Next Gen
Ottawa has one resource that it works hard to retain: young 
people. As exhibited each year in the OBOT-OBJ 40 Under 40 
awards, and through Youth Ottawa and Hire Local, there are 
plenty of programs in place to attract and retain young talent in 
the city. We talk to some youth leaders about what keeps them 
here.

*Including sponsored stories aligned with any of these 
features.

Our enterprise offers exposure in both 
CAPITAL’s print and digital magazines, 
and our new custom social media 
campaign amplifies your messaging 
on Ottawa Board of Trade’s channels – 
driving traffic to both your 
sponsored content, 
and your website. 

Contact: 
Stephan Pigeon 
spigeon@taag.com 
819-209-3344
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CAPITAL/Hydro Ottawa

HE PERCENTAGE OF POWER 

LINE TECHNICIANS AT 

HYDRO OTTAWA WHO ARE 

WOMEN? Regrettably, less 

than 1 per cent, says Donna Burnett Vachon, 

the utility provider’s Director, Change and 

Organization Development. 

Hydro Ottawa’s commitment to changing 

that situation? “That,” says Donna, “is 

definitely 100 per cent.”

The challenge to attract more women – 

and the commitment to meet that challenge 

– is not unique to Hydro Ottawa, says 

Guillaume Paradis, the company’s Chief 

Electricity Distribution Officer. Nor is the 

problem limited to the trades. “Yes, the 

need to attract more women to fill trades 

positions is definitely a priority. And while 

the situation is better in engineering, 

management and leadership positions, there 

is always room for improvement there as 

well.”
In fact, few companies are doing more to 

attract women and minorities than Hydro 

Ottawa. For example, as a founding signatory 

of the Leadership Accord on Gender 

Diversity for the Canadian electricity sector, 

it is committed to opening the doors to more 

women and implementing practices that will 

enable women to move up the ladder. And 

as part of its Diversity and Inclusion Plan, 

Hydro Ottawa is actively working on more 

than 70 initiatives to promote employee 

awareness, training and support, including 

its Women’s Inclusion Network who 

passionately promote gender diversity across 

the company.

The utility has also partnered with 

Algonquin College on a three-year pilot 

project called We Saved You a Seat for the 

jointly delivered Powerline Technician 

Diploma Program. The goal of the project 

is to actively recruit women in STEM 

(science, technology, engineering, math) 

programs and to attract more women to 

non-traditional careers – like a power line 

technician. To help make that happen, 

the college has reserved 30 per cent of its 

classroom seats in the program for qualified 

women, is raising awareness of the career 

opportunities available for women in 

technology and the trades, and providing 

program support such as mentoring and 

financial incentives.

Launched in 2018, We Saved You a Seat 

is showing promising results. Algonquin 

College and its participating partners were 

recognized earlier this year when the project 

won an award of excellence from Electricity 

Human Resources Canada. 

“We’re delighted with our partnership 

with Algonquin College,” says Donna. “And 

we expect to reap the rewards that come 

Hydro Ottawa Renews its 

Efforts to Attract More Women 

to the Trades

T
“We’re delighted with our 

partnership with Algonquin 

College and we expect to reap 

the rewards that come with 

the increased participation 

of women in STEM programs 

well into the future.”

with the increased participation of women in 

STEM programs well into the future.”

At the same time, Hydro Ottawa 

recognizes that it needs to reach out 

to women before they start seriously 

considering career choices. That means 

promoting the possibility of a career in the 

trades to girls in the early stages of high 

school and even elementary classes, says 

Guillaume. “The fact is, women are not 

knocking down our door for trades careers at 

the moment. To change that, we believe we 

have to reach them at the earliest stages of 

career development.”

But attracting women to the job is only 

part of a winning equation, he says. “We also 

have to make the jobs attractive to women. To 

do that, we have to emphasize the fact that a 

career with Hydro Ottawa – or any career in 

the trades – can be challenging, enjoyable and 

financially and professionally rewarding.”

The leadership team at Hydro Ottawa 

knows that the path forward will likely 

be difficult at times – the utility sector is 

still viewed by many as a male-dominated 

industry. But they recognize that a successful 

effort to attract women benefits everyone: 

the woman who finds a rewarding (albeit 

somewhat unexpected) career; a company 

that more accurately reflects the customers 

it serves; and Hydro Ottawa, who can draw 

on the experience and talent of a truly 

diverse workplace.

“What better time than International 

Women’s Day (March 8),” says Donna, “to 

renew our efforts to attract talented and 

committed women to an organization that 

welcomes them, supports them and rewards 

them for the work they do.”

Female Student in Joint Algonquin College Hydro 

Ottawa Powerline Technician Diploma Program
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CAPITAL CONTEXT

OTTAWA, OUR NATION’S 

capital and the heart of our 

country has an opportunity to 

be known as a global, iconic 

city by embracing diversity and 

ensuring inclusion. Never has 

the time been so right to expand 

on our country’s reputation 

for multiculturalism to include 

all differences in abilities, 

backgrounds, gender, and 

thinking in a meaningful way. 

We have a responsibility to lead 

and level up true inclusion so 

that our community may realize 

its full potential and create 

prosperity for generations.

It is time for a movement. We 

need a ramping up of not just 

acceptance but appreciation for 

the richness that can be found 

between us. We need leaders to 

share the why and demonstrate 

the how. We need businesses, 

government, and organizations 

to set visions that inspire others 

and clearly set out the collective 

benefits of actively embracing all 

diversity in our neighbourhoods, 

workplaces, and schools. Let us 

not leave any resource untapped. 

There is a place for everyone in 

our community.

Thank you to the contributors 

of this edition for sharing 

your approach to diversity 

and inclusion, as well as 

some valuable best practices. 

The themes herein can be 

transferred to any business 

and organization as well as 

our community, our family, 

and personal networks. We are 

all connected. And we will all 

benefit when we commit to the 

vision of a community that is 

known for deep collaboration 

and radical gratitude. Any good 

movement requires a few key 

elements; WHY. WHAT. HOW. 

Here we go!

WHY D&I?
Diversity and inclusion 

provide an opportunity for 

our business community that 

we must capitalize on as our 

economic landscape evolves 

constantly and quickly. Our 

ability to adapt, be creative, and 

identify new business directly 

correlates with our level of 

commitment to D&I. In fact, it is 

a business imperative.

Embracing diversity and 

integrating differences directly 

impacts bottom-line results. 

Companies who have made D&I 

a priority report:

• a greater understanding of 

their markets;

• more efficient and creative 

problem solving and;

• fewer workplace issues.

In addition, with talent 

shortages remaining in the 

top three issues identified by 

business leaders, access to and 

development of non-traditional 

labour pools is key. The flip 

side is that employees have 

identified workplace culture 

and company values as deciding 

factors when choosing an 

employer.
 Finally, consumers are 

looking for ways to influence 

world change with their 

dollars. Many even committing 

to impact investing. There 

is no question diversity is 

the foundation of our future 

business and community 

development. The question 

is whether we will seize the 

opportunity.

SETTING THE STAGE

Once we fully articulate 

why diversity is a key strategic 

tool for business growth then 

we must set our business up 

for success by declaring our 

vision and our goals. Then 

measuring our progress.  Our 

ability to leverage diversity 

starts with our intention. 

How many women will be on 

your executive team in the 

next two years? How many 

students will you hire from 

the local disabilities program? 

What percentage of your 

employees will report a high 

level of belonging? Obviously, 

the goals will change by 

business and industry however 

setting expectations will ensure 

a sustained focus, ongoing 

improvement, and business results.

CREATING THE CULTURE

Setting your D&I priorities 

must be backed up with a plan 

that inspires and involves 

everyone in your organization. 

It starts with hiring practices, 

training, and performance 

management. Your commitment 

to diversity and inclusion must 

be clearly identified in your 

values, policies, organizational 

structure, and corporate social 

strategy.
But it is much more than 

just setting up the standard 

tools. When it comes to 

diversity, those of us with the 

best intentions still fall victim 

to long-standing and even 

unconscious biases that can 

influence our approach and 

decision making. We must 

actively filter all decision making 

through the D&I lens. Employee 

engagement and client feedback 

mechanisms should seek to 

identify potential issues and 

opportunities for improvement.

THE BOTTOM LINE

Diversity and inclusion build 

the foundation for individual 

well-being, business growth, 

and community prosperity. It 

is a complicated concept that 

requires a clarity of vision, leader-

ship, and constant commitment. 

It is not an easy undertaking, but 

it is a worthwhile one. Cheers to 

us. All of us.

by Sueling Ching

Diversity Matters

Creating a competitive edge for Canada’s 

Capital Region
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The Magazine

CAPITAL magazine is co-published twice 
a year by the Ottawa Board of Trade and 
TAAG.

CAPITAL magazine creates a space to 
celebrate Ottawa businesses. It reveals 
the breadth and diversity of our region’s 
economic activity. Each issue offers an 
exclusive glimpse into different facets 
and issues affecting our local business 
environment.

Business excellence is about making the 
right decisions and staying informed. 
CAPITAL’s editorial team provides 
executives, entrepreneurs, decision makers, 
and thought leaders with cutting-edge 
articles, interviews, and reports on issues 
that affect Ottawa’s bottom line.

CAPITAL explores the region’s successes 
and examines lessons learned. It informs 
readers with insightful pieces about what 
makes the Ottawa business community 
unique.

MEDIA KIT 2024
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The Website

The CAPITAL media enterprise’s online 
presence is found at capitalmag.ca. Here 
we incorporate all of the engaging design 
elements of the print edition, adapted for 
the online experience, with user-friendly 
navigation, articles, advertisements and 
social sharing tools.

The platform is optimized for viewing on 
laptops, smart phones and tablets, so that 
readers can access it and share content 
on any device.

capitalmag.ca re-casts the magazine in 
two ways: one as an Issuu version of the 
print edition that can be ‘turned’ page 
by page; and the other as stand-alone 
articles and sponsored content that can 
also be shared by viewers in a variety  
of ways. 

Full-page print ads have their digital box 
ad counterparts featured as well.

https://capitalmag.ca/
https://capitalmag.ca/


Print Distribution Channels
CAPITAL is shared with members of the Ottawa Board of Trade, which has a     
150-year history of supporting the local business community.
 
The Ottawa Board is proud to be the largest independent business association in 
Ottawa, with 1,000+ members that employ more than 27,000 people. Chamber 
members include small, medium, and large businesses across a wide range of 
industry sectors.

CAPITAL is also distributed at all business events organized by the Ottawa Board of 
Trade as highlighted on the next page. Additional distribution channels include:

•	 Innovation Centre at Bayview Yards
•	 Capital Launch events  

(Two events annually) 

•	 Mayor’s Breakfast  
(10 times per year)

CAPITAL is also available at select high-traffic locations across Ottawa, including:

•	 The Westin Ottawa
•	 Lord Elgin Hotel
•	 Fairmont Château Laurier
•	 Delta Hotel Ottawa

•	 VIA Rail Ottawa and Fallowfield 
Stations

•	 Carleton University.
•	 UOttawa PDI
•	 Rideau Club

Advertisers can rely on the CAPITAL media enterprise to reach a broad audience 
in the private, public and non-profit sectors including those working in:

•	 Law
•	 Finance
•	 Government & Public  

Relations Firms
•	 Communications
•	 Management Consulting
•	 Hospitality
•	 Sports & Entertainment
•	 Human Resources
•	 Embassies & Consulates

•	 Retail
•	 Healthcare

•	 Ottawa Municipal Councillors
•	 Provincial MPPs from Ottawa
•	 Federal MPs
•	 Government Bureaucrats
•	 Real Estate
•	 Technology
•	 Environment & Sustainability
•	 Engineering

MEDIA KIT 2024
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Event Exposure

CEO Talk: Ever wish you could peek inside 
the mind of a local CEO? Join the business 
community as CEOs, past and present, talk 
about various business-related topics, and 
listen as they share their personal stories of 
success. This stimulating series aims to provide 
a forum for participants to gain valuable 
insight on achieving growth and advancement 
in their own professional activities.

Forty Under 40 Awards Gala:  
The Forty Under 40 is a prestigious 
and sought-after award honouring the 
achievements of forty business professionals 
under the age of 40, who epitomise 
business success, professional expertise, 
entrepreneurship and community building.

CAPITAL Launch Event: 
Two times a year we celebrate the launch of the 
new edition by hosting a special networking event 
that showcases highlights and contributors. 

Women, Wine & Wisdom:
Women, Wine & Wisdom is a women-focused 
event uniquely designed to enlighten, 
inspire and empower women of all ages who 
are determined to grow, lead and make a 
difference in our community and the world. 
The evening includes great networking, 
a gourmet dinner and a keynote or panel 
discussion.

Ottawa’s Best Networking Golf 
Tournament: This annual golf tournament, 
one of Ottawa’s largest, attracts top corporate 
executives, entrepreneurs, local politicians, 
and community leaders for entertainment and 
networking while they play one of two exclusive 
18-hole private courses.

Best Ottawa Business Awards Gala 
(The BOBs): The Best Ottawa Business 
Awards is an annual award ceremony and gala 
that celebrates Ottawa’s history of innovative, 
ethical and profitable business, and recognizes 
its innovation and entrepreneurial spirit. 

Mayor’s Breakfast Series:
Presented 10 times annually, the Mayor’s 
Breakfast Series is a popular event, where 
guest speakers include high-profile political, 
business and community leaders. Mayor Mark 
Sutcliffe also updates attendees on recent City 
Hall issues and initiatives.

Ottawa’s Economic Outlook:
Ottawa’s Economic Outlook is an annual 
luncheon that brings together business and 
community leaders for a series of timely 
presentations highlighting trends in the 
regional economy and how we can leverage 
our unique Ottawa opportunity.

You can also talk to your sales agent about special event 
sponsorship opportunities.  

The Board also hosts more than 40 high quality networking events every 
year, where CAPITAL will be distributed. Top events include:



Multiple Ways to Reach Your Audience!

Whether online or in print, CAPITAL 
magazine will allow you to maximize your 
return on investment by leveraging the 
best of what our print and web properties 
have to offer.

BOX AD

SPONSORED CONTENT

PRINT AD
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Driving Your Sponsored Content Further

+

Sponsored Content

You are an expert in what you do. Share your knowledge 
and demonstrate thought leadership by placing a 
sponsored content piece in CAPITAL.

A talented writer will work closely with you to craft a 
compelling story that provides value to our readers, and 
benefits to you. Your sponsored content will be placed in 
both the print edition, and on the CAPITAL website along 
with that edition’s regular articles. All editions are archived 
for future reference on the site.

To maximize impact, sponsored content will blend in with 
our editorial theme for the issue.

Video Version

Video is the darling of content marketing. It is naturally 
engaging and, in an age of information overload, it 
quickly captures attention and draws viewers in. 

We can help make this trend work for you. If you prefer 
leveraging the power of video, we can also make that 
happen. Just let us know and we can provide a quote for 
full production, and assign both a scriptwriter/interviewer 
and a videographer to craft your short video sponsored 
content piece.

We can help make this trend work for you.

Prerequisite: You must purchase an Ad or Sponsored 
Content placement in the print publication to purchase 
the SlideShare and YouTube video option.

Social Media Campaign Bundle

An optional and highly-recommended value-add for your 
Sponsored Content purchase is our custom Social Media 
Campaign Bundle — designed to amplify your message 
even further within the OBOT network and business 
community; and drive people to your website too!

The skilled and well-connected Ottawa Board of Trade 
social team is poised to promote your sponsored content 
piece to their extensive multi-channel followers. And, as a 
bonus, also curate posts to drive viewers to your website. 
This two-pronged approach is the best of both worlds as it 
gives you ‘endorsed’ exposure to OBOT’s extensive social 
media network, while also driving new visitors to your 
organization’s URL.

And, of course, you can like and share all of these OBOT 
curated posts on your own channels to further boost your 
reach!

How it Works:

One sponsored content purchase equals:

•	 Three distinct and curated social media posts cross-
promoted across OBOT’s LinkedIn; Facebook and 
Twitter channels (3 x 3 = 9 posts)!

•	 Two of these posts promote your Sponsored Content 
piece; and one will curate a short and compelling 
preamble that drives viewers to your website!

•	 One post per week on the three channels for three 
weeks!
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Driving Your Sponsored Content Further

Infographics

“Success in our connected world requires that we isolate the 
speci�c information we need and get it to those we work with” 
- Richard Saul Wurman, Information Architecture

Infographics are visual representations of information, data, or
knowledge intended to present information quickly and clearly.
We are now in the age of visual information where visual content 
plays a role in every part of life. As 65 percent of the population
are visual learners, graphics are key to engaging readers.

Our team of designers will craft infographics specifically to
your content, you can then use the infographic in many
different ways for your marketing needs:
in a presentation, or newsletter, on your website, etc.

How it works:

You can purchase an infographic component to your sponsored
content, it could be a half-page or a full-page infographic.
You will be provided with a final PDF version that you can
adapt to your marketing campaigns.

 

MEDIA KIT 2021

Shop remotely, shop 
online at local 

businesses. 

Website designers, developers, and 
social media experts! O�er your 
services to local businesses that 
don’t have an online presence to 
help them sell and promote online.

Buy gift cards or credit 
for later from your 

favorite restaurants, 
stores, hair salons, spas, 
childcare providers and 

hardware store.

14%

29%

37%

20%

Great deal

Moderate

Not much

Not at all

To what extent has
the pandemic harmed
your household’s finances?

6%

70%
24%

Increased

Declined

Same

Confidence in
local economy

Infographics

“Success in our connected world requires that we 
isolate the specific information we need and get it to 
those we work with.”

— Richard Saul Wurman, Information Architecture

Infographics offer visual representations of information 
that are easy to understand. In this age of visual 
information, we’re imparting more content at a glance. 
This is for good reason: as 65 percent of people are 
visual learners, graphics play a key role in engaging and 
teaching readers.

Our team of designers shapes each infographic to fit its 
content, offering ease of engagement through stunning 
organizational clarity. And, because the format offers 
versatility, they’re easy to repurpose in presentations, 
newsletters, brochures, and online.

Here’s how it works:

Ask to purchase a half- or full-page infographic inclusion 
with your sponsored content. Then, once we’re finished 
the design, we’ll provide you with a PDF version you can 
adapt to your marketing campaigns!

MEDIA KIT 2024
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Rates 2024 Ad and Sponsored Content Specs

PRINT Bleed Non-Bleed

Magazine Trim Size:  
8.375" x 10.875"

*Sizing below reflects  
trim size. Add 0.125" bleed 

beyond trim size on all sides. 
Live area is 0.25" in from trim 

on all sides.** 

Double Page Spread* 16.75" x 10.875"  
+ bleed* (see above)

15.75" x 9.875"

Full Page* 8.375" x 10.875"  
+ bleed*

7.375" x 9.875"

Half Page Vertical 4" x 10.875" + bleed* 3.5" x 9.875"

Half Page Horizontal 8.375" x 5.35" + bleed* 7.375" x 4.8125"

ONLINE

*Free Box Ad on capitalmag.ca (with full and double page spread)  
300 px wide x 250 px, 72 dpi minimum, 100% quality PNG. 
Please include a URL to link the ad to the website of your choice.

File specifications:
File Format: PDF/X-1a:2001, with fonts embedded. Include crop marks for bleed ads
File Resolution: 300 dpi
Colour Process: CMYK
Magazine Trim Size: 8.375" x 10.875"
Ottawa Board of Trade members receive a 5% discount

Deadlines for Spring/Summer 2024 edition:
Booking: May 10, 2024       Material: May 17, 2024

Submitting files:
Send files to: dvalois@taag.com	  

*�Sizing reflects trim size. Add 0.125" bleed beyond trim size on all sides. Live area is 0.25" in from trim 
on all sides.

**For advertising spreads, please leave 0.375" type safety on either side of the gutter.

Contact: Stephan Pigeon 
spigeon@taag.com
819-209-3344

PRINT 1x 2x

Double Page Spread $4,500 $4,250

Full Page $2,500 $2,300

1/2 Page (vertical or horizontal, 

discounted rates may apply)
$1,500 $1,400

PREMIUM POSITIONS 1x 2x

Inside Front Cover (IFC) $4,000 $3,400

Opposite IFC $3,800 $3,230

Inside Back Cover $4,000 $3,400

SPONSORED CONTENT

1 Issue      

1 page = $3,000  (Approx. 300 words) 
$500 extra for custom 
writing and design.

2 pages = $ 4,500  (Approx. 600 words) 
$600 extra for custom 
writing and design.

CUSTOM SOCIAL MEDIA CAMPAIGN BUNDLE

Only $600 for a Custom Social Media Campaign to further amplify 
your Sponsored Content! 
Please refer to preceding page for details.

MEDIA KIT 2024
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What People Are Saying

“Congratulations on launching CAPITAL magazine. It is very 
well done and FILLS AN IMPORTANT NEED.”

— Dr. Mark Kristmanson
Former CEO, National Capital Commission

“CAPITAL magazine is for learning about business leaders, 
collaboration, and the partnerships that are taking place. 

Even the advertisers; There are a lot of businesses I haven’t 
necessarily heard about or know about.”

— David Gourlay
President, Ottawa Champions Baseball Club

“CAPITAL magazine is a great new addition to the business 
landscape in Ottawa, providing an important platform for key issues, 

stakeholders, and the OTTAWA BUSINESS COMMUNITY.”

— Michael Crockatt
President and CEO, Ottawa Tourism

“CAPITAL magazine is clean, crisp media for professionals in Ottawa. 
Our first full page ad generated many calls that quickly led to new 
clients. We really appreciate being associated with this close group 

of businesses in our country’s capital.”

— Tina Bishop
Rock Solid Computer Services
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General

•	 The Publisher accepts advertising consistent with its mission. 
We attempt to only accept advertising from reliable vendors; 
however, the Publisher cannot be held responsible as to the 
contents of advertisements, the products offered, or the 
viewpoints expressed therein, which may or may not be those 
of the Publisher.

•	 The Publisher reserves the right to refuse or discontinue any 
advertising without recourse or explanation. Rates may change 
without notice.

•	 Acceptance of advertisements does not indicate endorsement 
of any advertisers, products, or services.

•	 The Publisher reserves the right to reject any advertorial 
advertising that includes a byline or is designed to resemble 
the editorial pages of the magazine — including the use of 
matching fonts. The word “Advertisement” may be placed 
above copy that, in the opinion of the Publisher, resembles 
editorial material. 

•	 Advertisers and/or advertising agencies assume full liability 
for all advertising content (including text, representation, and 
illustrations) and for claims made against the Publisher that 
result from advertisements printed.

•	 This agreement is governed by and construed in accordance 
with the laws of the Province of Ontario and the federal laws 
of Canada applicable therein. Any proceeding relating to the 
subject matter of this Agreement shall be within the exclusive 
jurisdiction of the courts of the Province of Ontario. 

Advertising Policy

Payment & Discount Policies

•	 Invoices are issued upon Insertion order.

•	 Payment is due in Canadian funds, NET 30 days.

•	 All advertising rates are net — applicable taxes are in addition 
to rates specif ied on the rate card. 

•	 Discounts will be rescinded on accounts not paid within 30 days 
of invoice date.

•	 Any unpaid invoices after NET 30 days are subject to penalty 
interest of 2.5% per month

•	 For invoicing questions or concerns please contact: 

accounting@gordongroup.com 
613-234-6006

Cancellations

•	 Cancellation and change orders must be made in writing 
and received by the advertising editor 30 days prior to the 
advertising deadline date. Cancellations or changes received 
after this date will be billed as originally invoiced.

•	 Advertisers who have purchased ad space on multiple 
appearance discount rates, but who prematurely withdraw their 
advertising, will be subject to retroactive billing at the single 
ad rate for the ads that ran prior to the cancellation.

•	 All ad cancellations must be in writing.
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